
1. General Information

Course Subject STRA

Course Number 3706

Course Title China’s Business Environment

Academic Years 2024-2025

Grading Method Letter

2. Instructors

Dr NI, Ruhui
Office: Room 913 9/F K.K. Leung Building
Email: niruhui@hku.hk
Office: 3910 3096
Subclasses: 2A

4. Course Description

Course
Description

This course examines China’s business environment from a cultural perspective, providing
a comprehensive survey of significant issues related to Chinese business culture. 

Students will be introduced to theoretical frameworks for studying, analyzing, and
comparing cultures. They will delve deeply into examining the similarities and differences
in business culture between China and other countries.

Core concepts from Chinese culture, such as Confucianism, Guanxi, Mianzi, and others, will
be extensively explored. Through a variety of activities such as documentaries, lectures,
chapter studies, student-led seminars, case studies, and class discussions, students will
develop a deep understanding of how cultural values impact and shape business practices
in China. They will gain insights into how these cultural concepts manifest in various
aspects of China’s business, including negotiation, leadership, decision-making, corporate
environments and beyond.

As a result, students will be equipped with the knowledge and skills necessary to navigate
effectively in the Chinese business environment and engage in successful cross-cultural
business interactions.

5. Course Objectives

1. Introduce students to theoretical frameworks for studying, analyzing, and comparing cultures.

2. Enhance students' understanding of core Chinese cultural values and concepts.

3. Enable students to comprehend the manifestation of culture values in various aspects of China's business
practices.

4. Equip students to critically analyze and compare business cultures between China and other countries.



6. Faculty Learning Goals

Goal 1: Acquisition and internalization of knowledge of the programme discipline

Goal 2: Application and integration of knowledge

Goal 3: Inculcating professionalism

Goal 4: Developing global outlook

Goal 5: Mastering communication skills

Goal 6: Cultivating leadership

7. Course Learning Outcomes

Course Teaching and Learning Activities
Aligned Faculty Learning Goals

1 2 3 4 5 6

CLO1. Demonstrate a comprehensive theoretical understanding of

CLO2. Demonstrate a thorough understanding of core values and
concepts of Chinese culture.

CLO3. Systematically analyze the manifestation of cultural concepts in
China’s business practices

CLO4. Critically compare business cultures between China and other
countries

CLO5. Demonstrate effective communication abilities and collaborative

8. Course Teaching and Learning Activities

Course Teaching and Learning Activities # Expected
Study Hours

Study Load
(% of study)

T&L1. Lectures with class activities (discussion, presentation, documentary
screening, etc.)

36 30

T&L2. Group-based Project (prepare and deliver the in
Seminar; complete a reflective essay after the group seminar)

18 15

T&L3. Self-study: familiarizing with course materials, preparing for class
meetings, and individual working for Group Projects

36 30

T&L4.  Term Paper 30 25

Total: 120 Total: 100

9. Assessment Methods

Assessment
Methods

Description Weight % Aligned Course
Learning Outcomes

A1. Course
Participation

Individual marking 15% 1,2,3,4,5

A2. Quizzes Individual marking 21% 1,2,3,4,5

A3. Group marking 4% 1,2,3,4,5



9. Assessment Methods

Presentations

A4. Group
Seminar

Group marking 10%Individual marking 15% 25% 1,2,3,4,5

A5. Group
Seminar
Write-up

Group marking 5%
Individual marking 5%

10% 1,2,3,4,5

A6. Final Paper Individual marking 25% 1,2,3,4,5

10. Course Grade Descriptors

A+,A,A- Strong evidence of superb ability to fulfill the intended learning outcomes of the course at
all levels of learning: describe, apply, evaluate, and synthesis.

B+,B,B- Strong evidence of the ability to fulfill the intended learning outcomes of the course at all
levels of learning: describe, apply, evaluate, and synthesis.

C+,C,C- Evidence of adequate ability to fulfill the intended learning outcomes of the course at low
levels of learning such as describe and apply but not at high levels of learning such as
evaluate and synthesis.

D+,D Evidence of basic familiarity with the subject.

F Little evidence of basic familiarity with the subject.

11. Course Content and Tentative Teaching Schedule

Topic/
Session

Content Other information

1 Introduction to the course; Study of Cultures I;
Reading: What is Culture?

2 Documentary Screening and Class Discussion;
Reading: Background case materials

3 Study of Cultures II; Reading: Culture
Dimensions;

4 Guest Lecture: An Overview on China’s
Economy

5 Class Presentation and Discussion on Eight
Scales I; Reading: The Culture Map

6 Class Presentation and Discussion on Eight
Scales II; Reading: The Culture Map

7 Case Study #1: Guanxi Group Seminars

8 Case Study #2: Face, Negotiation Group Seminars

9 Case Study #3: Decision Making Group Seminars

10 Case Study #4: Gifting, B-to-G Guanxi Group Seminars

11 Case Study #5: Leadership Group Seminars

12 Case Study #6: Corporate Culture Group Seminars



12. Required/Recommended Readings & Online Materials

Reading

13. Means / Processes for Student feedback on Course

Conducting mid-term survey in additional to SETL around the end of the semester

Online response via Moodle site

Others



14. Course Policy

15. Additional Course Information


