
1. General Information

Course Subject BUSI

Course Number 2814

Course Title Business Ethics

Academic Years 2023-2024

Grading Method Letter

2. Instructors

Professor Bishop,David Lorin
Office: Room 1313 /F K.K. Leung Building
Email: dbishop@hku.hk
Office: 39174215
Subclasses: 1A

Professor Lee,David Seungwoo
Office: Room 1316 /F K.K. Leung Building
Email: dslee@hku.hk
Office: 39171636
Subclasses: 2B

4. Course Description

Course
Description

The purpose of this course is to help you reach your full potential as an ethical leader in
your home, workplace, and community. You will likely face a variety of ethical challenges
during your life. By drawing on articles, readings, cases, our collective experience, lectures,
class discussion, guest speakers, and other material, we will explore ways to deal with such
challenges. 

Ultimately, what we learn in this course will be relevant irrespective of what career path
you choose. Most importantly, you should leave this course with a deep belief that you
have the ability to influence those around you through your ethical leadership and
decision-making. As such, this course will require you to reflect on your own aspirations as
you consider the type of influence you want to have as an ethical leader.

5. Course Objectives

1. Improved understanding of the broad nature of ethical issues that arise in a variety of business contexts.

2. Enhanced situational awareness and decision-making skills.

3. Improved leadership skills and understanding of the importance of ethics in becoming an effective leader.

4. Improved research, debate, problem solving, communication, and analytical skills through analysis of
ethical problems in both group and individual settings.

5. A better sense of purpose and future aspirations.



6. Faculty Learning Goals

Goal 1: Acquisition and internalization of knowledge of the programme discipline

Goal 2: Application and integration of knowledge

Goal 3: Inculcating professionalism

Goal 4: Developing global outlook

Goal 5: Mastering communication skills

Goal 6: Cultivating leadership

7. Course Learning Outcomes

Course Teaching and Learning Activities
Aligned Faculty Learning Goals

1 2 3 4 5 6

CLO1. Gain the ability to recognize and analyze ethical issues in
business situations.

CLO2. Understand the pervasive nature of ethical dilemmas in a
business environment.

CLO3. Develop a leadership vision and inculcate ethical behavior as part
of that vision.

CLO4. Demonstrate effective verbal and written communication skills
through analysis of case studies and other real-life situations by guiding
and contributing to class discussions and through a series of written
reflection pieces that inculcate course principles.

8. Course Teaching and Learning Activities

Course Teaching and Learning Activities # Expected
Study Hours

Study Load
(% of study)

T&L1. Lecture 36 26.5

T&L2. Written Assignments 30 22.1

T&L3. Final Assessment/Final Written Assignment 20 14.7

T&L4. Independent Study 50 36.7

Total: 136 Total: 100

9. Assessment Methods

Assessment
Methods

Description Weight % Aligned Course
Learning Outcomes

A1. Participation
and Case 

Analysis
Presentations

Students will be assessed on their participation and
case analysis presentation. Additionally, it is expected
that there will be substantial discussion during each
lecture as well as during role-playing, simulations,
and other collaborative activities that we may
conduct in class from time to time. Consequently,
personal Internet use during class should be limited.
We will also occasionally have guest speakers and it is
expected that students will be especially focused and

25% 1,2,3,4



9. Assessment Methods

engaged on these days.As mentioned above, it is
expected that the course will be highly interactive
and to ensure meaningful class discussion and shared
learning, students need to be well-prepared by
reading assignments prior to class and more
importantly, thinking through the implications of
what was read before each class. Each student will
have the opportunity to present at least one case
during the course. Additionally, students will
regularly engage in different interactions some of
which may be unstructured (e.g., discussion
regarding a question that was raised in class) or
structured (e.g., a role play situation or presenting a
case). Students will be assigned number marks
throughout the duration of the course for each
activity that qualifies under A1, which will be
compiled and analyzed at the end of the semester to
comprise their assessment for participation and case
analysis presentation. Quality and insight of
comments are more valued than the quantity of
comments

A2. Written
Assignments

It is expected that students will complete a number of
written assignments during the course. Specifically,
students will select a book from a list of possible
options, and will be responsible to read, reflect, and
offer a response to the book in light of course
principles. 
Additionally, students will write two reflection pieces
based on core questions that are discussed in class.
We will also have guest speakers in the course, and
students are required to complete two guest speaker
response papers. Detailed information regarding
each assignment will be provided during class.
Students will receive teacher feedback on these
written tasks.

35% 1,2,3,4

A3. Final Written
Assignment

Students will summarize and reflect on the learning
experience in this class through a final written
assignment. Detailed information regarding the final
written assignment will be provided during class.

40% 1,2,3,4

A4. Final Exam 0%

Assessment Rubrics

A1. Participation
and Case 

Analysis
Presentations

Case Analysis (50%)
Presentation of Case study (50%)

A+,A,A-

B+,B,B-

C+,C,C-

D+,D

F

A2. Written
Assignments

Content (60%) and Writing (40%)



Assessment Rubrics

A+,A,A-

B+,B,B-

C+,C,C-

D+,D

F

A3. Final Written
Assignment

Content (60%) and Writing (40%)

A+,A,A-

B+,B,B-

C+,C,C-

D+,D

F

10. Course Grade Descriptors

A+,A,A- Demonstrate evidence of original thought, strong analytical and critical abilities as well as
a thorough grasp of the topic from background reading and analysis; should demonstrate
excellent organizational, rhetorical and presentational skills.

B+,B,B- Demonstrate evidence of critical and analytical thinking but not necessarily original in their
thinking; show adequate grasp of the topic from background reading and analysis; should
demonstrate strong organizational, rhetorical and presentational skills.

C+,C,C- Demonstrate evidence of a reasonable grasp of their subject but most of their information
is derivative, with rather little evidence of critical thinking; should demonstrate fair
organizational, rhetorical and presentational skills.

D+,D Demonstrate evidence of being able to assemble the bare minimum of information, poorly
digested and not very well organized in presentation. There is no evidence of critical
thinking.

F Demonstrate evidence of poor knowledge and understanding of the subject, a lack of
coherence and organization, and answers are largely irrelevant. Work fails to reach degree
level.

11. Course Content and Tentative Teaching Schedule

Topic/
Session

Date Time Content Readings Assignments Other
information

1 Course
Introduction
and the
Foundations
of Business
Ethics
• Why
business
ethics?
• Ethics and its
relationship
to philosophy,
law, and

Participation
& Case
Analysis
Presentations



11. Course Content and Tentative Teaching Schedule

business

2 Ethics and the
Firm 
• Considering
a firm’s
stakeholders
• What is the
purpose of
business? 
• Key issues:
the
environment,
sustainability,
and
governance
• The role of
organizational
culture

• Participation
& Case
Analysis
Presentations
• Guest
Speaker
Reflection
• Personal
Reflection
Piece

3 Ethics and the
Individual
• Ethical decisi
on-making:
what factors
influence the
choices we
make? 
• Ethical
leadership
• Architect a
life with
purpose

• Participation
& Case
Analysis
Presentations
• Guest
Speaker
Reflection
• Personal
Reflection
Piece
• Book
Response

12. Required/Recommended Readings & Online Materials

Reading

Textbook

13. Means / Processes for Student feedback on Course

Conducting mid-term survey in additional to SETL around the end of the semester

Online response via Moodle site

Others



14. Course Policy



15. Additional Course Information


